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INTRODUCTION – 
WHY A CODE OF CONDUCT?
SMA Mineral shall be a competitive, fair, reliable and responsible partner for 
our customers, employees, suppliers and other companies and people who 
come into contact with our company. We shall also be a good member of 
society wherever we operate. Our code of conduct defines the principles for 
how we shall act in our day-to-day work to live up to this.

The code of conduct applies to all employees, from me as CEO to all 
employees in all companies within the SMA Mineral Group. It is therefore 
extremely important that you take the time to read and understand the content 
of our code of conduct. We expect, and we will strive to ensure, that our 
suppliers and others who perform assignments for our company follow our 
code of conduct.

SMA Mineral operates on the basis of core values that we summarise in these 
words: Expertise, Reliability, Flexibility and Innovation. These values are an 
important part of the company’s success and describe our shared corporate 
culture.

We regularly discuss the meaning of these values, which provide us with 
guidance in our day-to-day work.

As a manager and leader within SMA Mineral, you have a special responsibility 
to set a good example and to make sure that your employees have the 
competence required to understand the code of conduct and rules associated 
with it.

If you observe an incident that is in breach of our code of conduct, or if you 
find yourself in a situation in which you are unsure what to do, raise this 
matter with your line manager or a member of company management.

Daniel Juvél

President & CEO



CODE OF CONDUCT

Page 3

 MARKET

• We strive to ensure that our products and services are always delivered in 
accordance with agreements concluded and thereby meet or exceed our 
business partners’ expectations.

• Our attitude is that competition is developmental and drives our company 
forwards. We shall comply with current competition legislation in all parts 
of our business and in all markets where we operate.

• We contribute to responsible trade by complying with current legislation 
and rules relating to import and export. This may involve, for example, 
declarations of origin, tariff classification of goods, embargos and 
sanctions, conflict mineral regulations, etc.

• We expect, and will strive to ensure, that our suppliers also maintain the 
same levels that they can expect of us with regard to ethical behaviour and 
that they commit to the fundamental principles of human rights, labour law 
and the environment.

• We guarantee the protection of personal and business-critical information 
in accordance with current legislation and in accordance with the 
agreements we conclude with business partners.

• We undertake to do business with a high level of integrity and have zero 
tolerance of bribery and corruption.
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 PERSONNEL

• We shall have fair, healthy working conditions in which all employees have 
the opportunity to perform to the best of their ability.

• We distance ourselves from all child labour and forced labour.

• Working hours shall comply with laws, current agreements and industry 
standards.

• Salaries and employment benefits shall be in line with agreements and 
industry standards.

• We respect our employees’ right to freedom of association and collective 
bargaining.

• We work through leadership and procedures for a culture in which everyone 
assumes responsibility to prevent injuries and ill health. We consider this 
to be a competitive advantage.

• Our vision is that no one shall be injured at work.

• Our employees shall be given the opportunity for personal development. 
We identify skills development needs through regular, individual employee 
appraisals.
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 PERSONNEL CONT.

 • We believe that biodiversity and integration form the basis of 
innovation and contribute to the development of the company and 
enhance our opportunities to meet our customers’ expectations. We 
offer equal opportunities regardless of ethnicity, national origin, 
religion, gender, sexual orientation, age, disability, civil status or 
family circumstances, or any other characteristic protected by laws 
and regulations.

• We do not accept any form of threatening or disrespectful behaviour, 
bullying, harassment or illegal discrimination.

• We are aware of the need to protect our company’s assets, both 
tangible and intangible. Examples of tangible assets are properties, 
goods, products, machines or personal equipment. Intangible assets 
include trademarks, patents, know-how, business secrets, copyright, 
goodwill and information. The company’s property may not be taken 
from the company without consent or used for personal gain.

• Our registers, comprising agreements, accounts, personnel 
resources, security, environment and product information, are 
correct and complete and comply with applicable laws and industry 
standards.
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 ECONOMY AND FINANCE
• We make sure that our accounting is correct and that 

our bookkeeping complies with applicable laws.

• We commit to effective and correct tax management, 
and to our social and legal obligation to pay the tax that 
is due under law.

 ENVIRONMENT
• We work actively to improve our environmental 

performance in our own business.

• Environmental responsibility means that we run our 
business in a way that minimises the environmental 
impact and contributes to a sustainable society.


